The gap between corporate tax paid and the expected tax based on corporate tax rates in home countries, 2002-2006
These figures are based on the published annual accounts of the companies which are available on the companies’ websites and calculated according to the methodology.
	
	2002
	2003
	2004
	2005
	2006
	Average
	Total

	 
	 
	£'m
	£'m
	£'m
	£'m
	£'m
	£'m
	£'m

	Diageo
	1
	206
	-268
	226
	230
	389
	156
	782

	FedEx
	2
	1
	177
	-26
	4
	46
	40
	202

	GE
	3
	1950
	1334
	1066
	1636
	3589
	1915
	9575

	Google
	4
	-20
	-73
	-28
	52
	202
	27
	133

	Microsoft
	5
	-126
	297
	-397
	745
	509
	206
	1028

	Pepsi Cola
	6
	291
	0
	341
	28
	567
	245
	1227

	Reuters Group 
	7
	-161
	-3
	107
	126
	96
	33
	164

	SABMiller
	8
	-5
	-11
	-30
	-65
	-10
	-24
	-121

	The Goldman Sachs Group Inc
	9
	153
	128
	684
	-111
	-777
	15
	77

	Vodafone
	10
	-1424
	-438
	-4
	-15
	786
	-219
	-1095

	Wal-Mart Stores, Inc
	11
	34
	296
	14
	171
	78
	119
	593

	Anglo American
	12
	88
	183
	230
	141
	279
	184
	920

	Cisco Systems
	13
	-294
	187
	532
	315
	224
	193
	964

	Citigroup
	14
	-9
	1152
	151
	573
	1282
	630
	3149

	Total
	 
	682
	2959
	2867
	3830
	7260
	3520
	17598

	Average
	 
	49
	211
	205
	274
	519
	251
	1257

	 
	 
	
	
	
	
	
	
	

	 
	 
	
	
	
	
	
	
	

	Total expectation gap
	£'m
	      17,598 
	
	
	
	
	
	

	Total expectation gap
	$'m
	      31,459 
	
	
	
	
	
	

	Annual expectation gap
	£'m
	       3,520 
	
	
	
	
	
	

	Annual expectation gap
	$'m
	       6,292 
	
	
	
	
	
	

	Annual cost of achieving MDG
	$'m
	      50,000 
	
	
	
	
	
	


