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How to get your message across
A key part of campaigning is spreading the word about campaigns. People are much more likely to be interested if they’ve had a real conversation with a real person as opposed to picking up a flyer or coming across something in the web. In your campaigning lifetime you might well find yourself on a stall, at an event or just chatting to a friend about the issues you care about, and it’s worth bearing a few handy hints in mind…. 

Here’s a bit of useful pop psychology about how our brains work.
The power of 3 key messages

Breaking down an issue into three small memorable chunks makes what you’re saying much more likely to stick.
These are your key messages, which you aim to get across in the course of a conversation. Keeping your key messages clear and consistent is just as important when talking to your MP as it is when you are talking to the general public. 

Message 1: There are almost 1 billion people going hungry in the world

Message 2: Biofuels, (crops grown for fuel not food) are leading to land grabbing on a massive scale which is increasing hunger and pushing communities off their land. 
Message 3: We can do something about this! Sign the petition to push the government to scrap our biofuels targets. 
Some other random facts
Perception….
People’s impression of what you say will be based roughly on the following:

· 55 per cent on what you look like and your body language,

· 38 per cent on how you say it, and

· 7 per cent on the content of what you say.

….and memory
Most of what you say will be forgotten. People tend to forget around:
· 25 per cent of what you said after 24 hours,
· 50 per cent after 48 hours,
· 80 per cent after four days, but
· The remaining 20 per cent may stay with them for some time

So what does that actually mean? It means that you don’t need to worry about having every fact and figure straight. Your interest in the topic and the fact that you believe what you are saying will come through. 

Ten top tips!

1) Before getting active, prepare Which audiences are you likely to encounter – general public, students, the elderly, people with young families? Can you think of a supporting fact which might appeal more to this audience? Which campaign materials would be most suitable for your action or event?

2) Find an opening line which works for you You might say this hundreds of times, e.g. “Hi there, I don’t want your money, but could I ask you just one question?” 
3) Do a bit of reading We’ve got campaign guides to help you get to grips with the campaigns, as well as one to one support if you want it. 
4) Listen to what people say to you All good communication is to some extent two-way. You’ve got key information you want to communicate, but you’ll get all kinds of responses. Listen to what is said to you, and adapt your messages accordingly. 
5) Ask the odd open question “Do you know much about how ASDA clothes are made?” “Have you ever campaigned on anything like this before? “
6) Be aware of people’s personal space And don’t crowd it. Make eye contact… but don’t overdo it. 
7) Feel comfortable ending a conversation Remember your objectives for the action (e.g. to ask people if they want to sign a letter to the government or a petition).  If you spend 30 minutes speaking with everyone you meet, you’ll speak to very few people and be exhausted by the end of the day!  You’ll undoubtedly have had some great chat’s as well. Thank people for their interest; offer them a leaflet or ways to get more information.
8) Bring the issue home, use local examples Make the issue of tax dodging relevant to your target audience, e.g. the UK loses billions of pounds a year through tax dodging, and so do developing countries, we all need to work together to make sure rich companies who can afford it pay what they owe! 
9) Don’t feel you have to be an expert on the issue If you do not know the answer to a question, refer the person refer them to the campaign guide or the website, where they are likely to find a more detailed briefing on the particular area which interests them.
10) Take breaks and remember not to overdo it! Talking to people can be tiring, whether you’re having a great time or not. Remember to take regular breaks and most importantly enjoy yourself!  By spreading the word you are a (if not the) key part of the campaign. 
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