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How to get in your local media - 10 steps to success!

If your school is new to child sponsorship, or organising an event for it, do let your local media know. This is a great opportunity to get some publicity for your school and will hopefully inspire others to sponsor too. Here are our top tips to help you – please do call/email us any time if we can help with anything.

1. Find out details of your local media. Your local council will have details or you could find them on the internet. Include local papers, BBC and independent radio stations, the parish magazine and any other magazines in the area. Find out who is the most appropriate journalist on each newspaper/radio station to send it to. In most cases this would be the News Editor.

2. Use the press release templates attached. You can find two sample press releases below. Choose the best press release for you then copy & paste it into a new document and adapt it as you need. Add your contact details making sure you give a number that journalists can use to contact you or someone involved. 

3. Get a photograph to go with your story. Newspapers or online media seldom run a story without a photograph to go with it. Make sure you plan a photo opportunity into an event or, if your press release is about starting to sponsor a child, you have a suitable photo – perhaps your pupils with the picture of their sponsored child, or maybe writing their first message. The picture file size should be a minimum of 1MB, otherwise it may look pixilated and blurry when printed in the paper. 

4. Pitch your story. Telephone calls are the most effective way to communicate with journalists. Call them to tell them what you are doing and follow up by sending your short press release. Ask them if they are interested and if they’ll consider covering your story. Many will not commit over the phone, but they will think about it. Try to make your pitch short and punchy. Journalists don’t have time for long conversations, so get to the most interesting and important information in the first 90 seconds. Don’t forget the Who, What, Where, When, Why and How of the story. Be enthusiastic and helpful...you want your excitement to rub off on them!

5. Send the press release to your chosen local media. Paste the press release directly into an email - try to avoid sending it as an attachment. If your press release is about an event allow enough time between when you distribute information to the press and when the event is planned - a good measure is to aim for 1 week beforehand but not before that or they will forget.

6. Follow up each contact. Telephone them to check that they have seen the press release. If they haven’t received it offer to send it through again.

7. Invite the journalist/photographer along. If you are holding an event journalists and photographers may wish to come along themselves. 

8. Identify your spokesperson. If a journalist does visit your school you’ll need a well-briefed spokesperson who can give an informed and entertaining interview to media. 

9. Publicise your activities at school. If your school has a website or newsletter you could publicise your child sponsorship through this too and link to the ActionAid website.

10. Don’t forget to ask for parental permission for photography and publicity. Make sure you get this in advance for the children taking part and that it’s okay for the children’s names to be published in the local paper. And don’t forget to send your story and photo to us at dawnwyatt@actionaid.org so we can put it up on our website! 

Good Luck!

[SAMPLE PRESS RELEASE FOR SCHOOLS NEW TO SPONSORSHIP]

Pupils from [insert name of school] in [insert name of area] do their bit to end global poverty

For immediate release [insert date]: Class [insert year group] pupils from [insert name of school] have decided to make a difference to a child living in poverty. 

After discussions in the classroom about the problems faced by children in poor countries, the pupils and their teacher wanted to get personally involved so have started sponsoring a child with anti-poverty charity ActionAid.

The pupils are sponsoring a [insert age] year old girl/boy called [insert name of sponsored child], who lives in [insert name of country]. 

By sponsoring [insert name of child], the class is making a lasting difference not only to his/her life but to his/her entire community and can help his/her village to improve their crops, repair their houses or get a reliable source of clean water. 

[Insert name of teacher], a teacher at [insert name of school], says: “[insert quote, for example: “We made the decision to sponsor a child in [name of country] because we wanted to open the pupils’ eyes to the world around them. 

“The class will spend time learning about the life and country of [name of sponsored child] and through his/her letters, they will find out what life is really like for [name of sponsored child].”

Pupils at [insert name of school] say: “[insert quote].” 

The pupils, with the help of the school and parents, are planning to hold a number of fundraising events throughout the year. 

They are also looking forward to receiving messages from [name of sponsored child] and witnessing firsthand the changes that they will be helping to make in the future for him/her and his/her community. 

It costs 50p a day to sponsor children in the world's poorest countries. To find out more go to www.actionaid.org.uk/sponsorachild or call 01460 23 8080.

Ends

Contacts 

· To arrange a visit to [Insert the name of your school] please contact [Insert a name, email and mobile phone number for the main contact in your school]

· For more information about ActionAid child sponsorship, photographs, case studies and interviews please contact the ActionAid media team on 020 3122 0614

[SAMPLE PRESS RELEASE FOR A SCHOOL FUNDRAISING EVENT]

[insert name of town] school earns top marks for raising £xxx for sponsored child in [insert name of country]

For immediate release [insert date]: Pupils and teachers at [insert name of school] have scored top marks in their fundraising efforts for [insert age & name of sponsored child] from [insert country] who the school sponsors through ActionAid. 

They have raised a fantastic [insert amount] for [insert sponsored child’s name] by [insert the details of the fundraising activity]. 

[Insert name of teacher], a teacher at [insert name of school], says: “[insert quote, for example: “The children have done a really brilliant job and fundraising for their sponsored child has helped them develop skills for life such as collaboration, creative thinking and project management”].  

Pupils at [insert name of school] say: “[insert quote].” 

The school decided to sponsor a child with ActionAid [insert length of time] ago and the money raised will help provide a better future for [insert age] year old [insert name of child] and his/her entire community in [insert child’s country]. 

[Insert name of teacher] says: “[insert quote, for example: “We are really pleased with the support for [insert name of child] from all the children and their parents. We hope that sponsoring [insert name of child] will help the children learn about a child’s life in a developing country.”

It costs 50p a day to sponsor children in the world's poorest countries. To find out more go to www.actionaid.org.uk/sponsorachild or call 01460 23 8080.

Ends

Contacts 

· To arrange a visit to [Insert the name of your school] please contact [Insert a name, email and mobile phone number for the main contact in your school]

· For more information about ActionAid child sponsorship, photographs, case studies and interviews please contact the ActionAid media team on 020 3122 0614

Contact us: Email: dawnwyatt@actionaid.org, Tel: 01460 238000

www.actionaid.org.uk

